
 xi

Contents

Editor’s Biography........................................................................................................................................ i

Preface ..........................................................................................................................................................vi

Chapter 1: Building a Sustainable Digital Brand Ecosystem .............................................................1

1. Introduction ........................................................................................................................................2

2. Sustainable Digital Brand Ecosystem ...........................................................................................2

3. Recommendations ............................................................................................................................3

Conclusion...............................................................................................................................................4

Chapter 2: Building an Agile Brand Adapting in the 4.0 Era ............................................................6

1. Introduction ........................................................................................................................................7

2. Brand Adapting in the 4.0 Era ........................................................................................................8

3. Recommendations ............................................................................................................................9

Conclusion...............................................................................................................................................9

Chapter 3: Branding 4.0 Lessons from Industry Leaders ...............................................................12

1. Introduction ......................................................................................................................................13

2. Branding 4.0......................................................................................................................................13

3. Artificial Intelligence (AI) assisted Branding Transformation ...............................................14

Branding 4.0: Leveraging Digital 
Transformation for Authentic and 

Connected Brand Experiences



xii  

4. Recommendations ..........................................................................................................................15

Conclusion.............................................................................................................................................16

Chapter 4: Digital Transformation and Its Impact on Organizational Branding .......................18

1. Introduction ......................................................................................................................................19

2. Digital Transformation impact on Branding .............................................................................19

3. Recommendations ......................................................................................................................... 20

Conclusion.............................................................................................................................................21

Chapter 5: Ethics and Responsibility in Branding 4.0 ..................................................................... 23

1. Introduction ......................................................................................................................................24

2. Ethics and Responsibility in Branding 4.0 ..................................................................................24

3. Recommendations ......................................................................................................................... 25

Conclusion............................................................................................................................................ 26

Chapter 6: Implementing Branding 4.0-A Step-by-Step Guide .................................................... 28

1. Introduction ..................................................................................................................................... 29

2. Implementing Branding 4.0 .......................................................................................................... 29

3. Recommendations ......................................................................................................................... 30

Conclusion.............................................................................................................................................31

Chapter 7: Leveraging AI and Big Data in Branding 4.0 ..................................................................33

1. Introduction ..................................................................................................................................... 34

2. Leveraging AI and Big Data in Branding 4.0............................................................................. 34

3. Recommendations ......................................................................................................................... 35

Conclusion............................................................................................................................................ 36



 xiii

Chapter 8: Evaluating Brand Success in the 4.0 Era utilizing AI ................................................... 38

1. Introduction ..................................................................................................................................... 39

2. Evaluating Brand Success in the 4.0 Era utilizing AI .............................................................. 39

3. Recommendations ......................................................................................................................... 40

Conclusion.............................................................................................................................................41

Chapter 9: AI Integrated Personalization and Customer-Centric Branding ............................ 43

1. Introduction ..................................................................................................................................... 44

2. AI Integrated Personalization and Customer-Centric Branding ........................................ 45

3. Recommendations ......................................................................................................................... 46

Conclusion.............................................................................................................................................47

Chapter 10:  Storytelling in the Digital Age Crafting a Compelling Brand  
Narrative employing AI .................................................................................................. 49

1. Introduction ..................................................................................................................................... 50

2. Digital Age Crafting a Compelling Brand Narrative employing AI .................................... 50

3. Recommendations ..........................................................................................................................51

Conclusion.............................................................................................................................................52

Chapter 11: The Evolution of Branding From Traditional to 4.0 ................................................. 54

1. Introduction ..................................................................................................................................... 55

2. The Evolution of Branding From Traditional to 4.0 .............................................................. 55

3. Recommendations ..........................................................................................................................57

Conclusion............................................................................................................................................ 58



xiv  

Chapter 12: The Power of Social Media in Branding 4.0 ............................................................... 60

1. Introduction ......................................................................................................................................61

2. The Power of Social Media in Branding 4.0 ..............................................................................61

3. Recommendations ..........................................................................................................................62

Conclusion............................................................................................................................................ 63

Visit https://journals.icapsr.com/index.php/wlp

Free access to tables of contents and abstracts.


	Editor’s Biography
	Preface
	Building a Sustainable Digital Brand Ecosystem
	1. Introduction
	2. Sustainable Digital Brand Ecosystem
	3. Recommendations
	Conclusion


	Building an Agile Brand Adapting 
in the 4.0 Era
	1. Introduction
	2. Brand Adapting in the 4.0 Era
	3. Recommendations
	Conclusion


	Branding 4.0 Lessons from Industry Leaders
	1. Introduction
	2. Branding 4.0
	3. Artificial Intelligence (AI) assisted Branding Transformation
	4. Recommendations
	Conclusion


	Digital Transformation and Its 
Impact on Organizational Branding
	1. Introduction
	2. Digital Transformation impact on Branding
	3. Recommendations
	Conclusion


	Ethics and Responsibility in Branding 4.0
	1. Introduction
	2. Ethics and Responsibility in Branding 4.0
	3. Recommendations
	Conclusion


	Implementing Branding 4.0-A 
Step-by-Step Guide
	1. Introduction
	2. Implementing Branding 4.0
	3. Recommendations
	Conclusion


	Leveraging AI and Big Data in 
Branding 4.0
	1. Introduction
	2. Leveraging AI and Big Data in Branding 4.0
	3. Recommendations
	Conclusion


	Evaluating Brand Success in the 
4.0 Era utilizing AI
	1. Introduction
	2. Evaluating Brand Success in the 4.0 Era utilizing AI
	3. Recommendations
	Conclusion


	AI Integrated Personalization and Customer-Centric Branding
	1. Introduction
	2. AI Integrated Personalization and Customer-Centric Branding
	3. Recommendations
	Conclusion


	Storytelling in the Digital Age 
Crafting a Compelling Brand 
Narrative employing AI Storytelling 
in the Digital Age Crafting a Compelling Brand Narrative 
employing AI
	1. Introduction
	2. Digital Age Crafting a Compelling Brand Narrative employing AI
	3. Recommendations
	Conclusion


	The Evolution of Branding From Traditional to 4.0
	1. Introduction
	2. The Evolution of Branding From Traditional to 4.0
	3. Recommendations
	Conclusion


	The Power of Social Media in 
Branding 4.0
	1. Introduction
	2. The Power of Social Media in Branding 4.0
	3. Recommendations
	Conclusion



